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Today’s issue of PD
Pharmacy Daily today has 

three pages of the latest news 
plus a full page from Essity.

Stay cyber secure: ADHA
HEALTH professionals are being 

urged to adopt “good password 
practices” to combat the threat of 
cyber attacks.

Marking International Computer 
Security Day, Australian Digital 
Health Agency (ADHA) CEO, Amanda 
Cattermole, called on pharmacists 
and other health providers to use 
“strong, memorable and unique” 
passwords to protect personal and 
patient data from the threat of 
malicious actors.

“Developing and using good 
passwords is a contemporary life 
skill everyone can adopt to protect 
themselves at home and at work,” 
she said.

“Having weak passwords is 
comparable to leaving your front 
door open when you leave home or 
leaving your car unlocked. 

“It’s an invitation to unauthorised 
access and cyber compromise.

“If you suspect someone knows 
your password, choose a new 
password immediately to reduce the 
likelihood of unauthorised access to 
information.”

The ADHA has warned health 
workers not to share passwords, 
noting they could be held 
responsible if sensitive information 
is disclosed as a result, and to use a 

unique password for each account 
to prevent a “domino effect”. 

The agency also advised health 
professionals to use a password 
manager with a “very strong master 
password” to boost cyber security. 

Cattermole reported that 81% of 
confirmed data breaches involved 
weak, default or stolen passwords.

Figures from the Office of 
the Australian Information 
Commissioner for the first six 
months of 2020 showed the health 
sector accounted for 22% of all 
reported data breaches (PD 04 Aug).

Always read the label. Follow the directions for use. If symptoms persist, talk to your health professional.

New therapeutic iron supplements for the prevention and treatment of medically  
diagnosed iron deficiency, iron deficiency anaemia and folic acid deficiency anaemia

&

PROMOTIONAL OFFER AVAILABLE NOW VIA ALL MAJOR WHOLESALERS 
To order or find out more, contact your Arrow or Apotex Sales Representative directly 
or call 1300 927 769

Ferrous Sulfate Range

el in your element

Ferrous Fumarate RangeNEW

   

With fully integrated e‑Prescriptions, 
dispensing has never been easier.
Contact us today to find out how to start dispensing with Dispense Works. 
www.posworks.com.au   |   enquiries@posworks.com.au   |   07 3277 9488 
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Pre-purchase the 2021 AMH or any  
current resource before Dec 31st 2020  
to enter the draw to win some great 
rewards. These include attending a 

conference related to your profession,  
new laptop computers and future editions  

of AMH resources. For all competition 
details and T&C’s please click on the link. 

AMH 2021 pre-pub Promotion
More than just a book.

MICONAZOLE NITRATE 2% w/w
Broad spectrum antifungal,  
active against a wide variety  

of pathogenic fungi and yeasts1

ANTIFUNGAL

HYDROCORTISONE 1% w/w
Relieves inflammation and itch1

ANTI 
INFLAMMATORY

MICONAZOLE NITRATE 2% w/w
Active against Gram-positive bacteria  
such as S. pyogenes and S. aureus1,2

ANTIBACTERIAL PROPERTIES

3-WAY ACTION TO HELP EXTINGUISH 
INFLAMED FUNGAL SKIN INFECTIONS

For Pharmacists and Doctors: Resolve Plus 1.0 contains Miconazole Nitrate 2% w/w and Hydrocortisone 1% w/w. Directions: Clean and dry affected area thoroughly. Gently apply to 
infected skin and surrounding area two times daily. Once inflammation has subsided continue treatment with an antifungal cream for 14 days after symptoms disappear to avoid recurrence. 
Do not use Resolve Plus 1.0 on children under 2 years of age. 

Review full PI before recommending or supplying Resolve Plus 1.0. PI available on request from Ego Pharmaceuticals.

References: 1. Resolve Plus Product Information. Date of Most Recent Amendment 26 October 2018.  2. Van Cutsem JM, Thienpont D.  
Miconazole, a broad-spectrum antimycotic agent with antibacterial activity. Chemotherapy 1972;17:392–404.  

Resolve Plus – combination therapy that treats  
the fungal infection and inflammation, even when  
an underlying bacterial infection is present.1

INFLAMED 
TINEA

INFLAMED 
ATHLETE’S 
FOOT

INFLAMED 
JOCK ITCH

THRUSH 
INFECTED 
NAPKIN  
RASH

WITH OR WITHOUT 
ASSOCIATED 
BACTERIAL 
INFECTION

HELP EXTINGUISH  
MORE THAN THE ITCH

Specialisation not elitism: Sansom
DEVELOPING specialisations in 

the pharmacy sector could deliver 
new career paths for graduates, 
Commonwealth Department 
of Health Special Advisor and 
pharmacist, Emeritus Professor 
Lloyd Sansom AO, believes.

Speaking on a webinar last week, 
Sansom rejected the idea that the 
development of specialisations 
within the profession would fuel 
elitism.

“Specialisation within a profession 
like pharmacy is a sign of maturity 
not a sign of elitism,” he said. 

“I regard my GP as a specialist 
in general practice - every trained 
medical practitioner’s family has 
a GP. 

“[The fact] there are 
specialisations simply reflects 
the variety and enormity of the 
material that’s now in health. 

“I get frustrated by people who 
say , ‘oh the elitists...’ they’re not 

the elite, they are people who have 
a specialisation in an area because 
that area is now so broad.”

Sansom said the introduction 
of a PharmD program, which the 
Government and Pharmacy Guild 
of Australia have pledged to pursue 
under the Seventh Community 
Pharmacy Agreement (PD 23 Jun), 
would help foster specialist career 
paths for graduates to pursue.

He added that students 
were graduating with “HDs in 
commitment”, but were being 
drained of their enthusiasm, 
because the profession did not 
provide a platform for them to go 
to a higher level.

“To think that we are discouraging 
a [specialist] career path for people  
is an indictment almost on this 
profession going forward,” he said.

“I’m very sad that we don’t 
develop that career path around 
that structure.

“It doesn’t demean the 
community pharmacist, at all, they 
are still specialists in community 
pharmacy care.”

While support of a shift into 
specialisation, Sansom noted that it 
could create additional challenges, 
as “governments don’t necessarily 
like everyone becoming a specialist, 
because it means everyone gets 
higher fees”.

NAPSA survey 
THE National Australian 

Pharmacy Students’ Association 
(NAPSA) student survey is set to 
close today with respondents 
eligible to enter a draw to win 
a 2021 Australian Medicines 
Handbook. 

The survey provides students 
with the opportunity to share 
their views on a range of 
topics including the pharmacy 
curriculum, rural placements 
and future employment.

The results from the 
survey will be used to shape 
NAPSA’s policies and position 
statements.

CLICK HERE to take part.

 Qld Guild seeks to Share the Dignity
RESPONDING to an increase 

in cases of domestic and family 
violence in 2020, the Pharmacy 
Guild of Australia Queensland 
Branch is supporting Share the 
Dignity. 

Branch President, Trent Twomey, 
said members had donated, 
sourced and packed more than 
500 essential items to support 
vulnerable women escaping 
domestic violence or living in 
crisis. 

“It’s been a tumultuous year 
for many Queenslanders with 
the bushfires and floods earlier 
this year, and then the COVID-19 
pandemic,” he said.

“Domestic and family violence 
sadly increased during COVID-19, 
with 4.6% of all women reporting 
that they experienced violence 
from Feb to May this year.”

“During this time, sadly 33% of 
women surveyed reportedly said 
they experienced violence in their 
relationship for the first time.”

“We’re proud to Share the 
Dignity and hope that the 45 bags 
we are donating will help these 

women in need and support them 
in the lead up to Christmas.”

“These donations are in 
addition to the essential items 
that Queensland community 
pharmacies are also collecting for 
Share the Dignity and vulnerable 
women.

“The Guild is proud to have a 
long-standing relationship with 
Share the Dignity and founder 
Rochelle Courtenay, having 
donated bags to this valuable 
cause since 2017.

“Please, if you are able to give 
back this year, support Share the 
Dignity and the ‘It’s In the Bag’ 
campaign. 

“They’re still collecting bags for 
women in need this Christmas.”

CLICK HERE for more. 
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keep dreaming...  
Travel inspiration for your next holiday

NDSS fraud lands ban
A SYDNEY-BASED pharmacist 

who shipped medications ordered 
under the National Diabetes Subsidy 
Scheme (NDSS) to overseas patients 
has had his professional registration 
suspended.

A NSW Civil and Administrative 
Tribunal heard that Albert Young, 
ordered products through the NDSS, 
using patients’ NDSS registration 
numbers, and sold them to ineligible 
clients through Amazon, under the 
trading name BeanPharmaAus, the 
Daily Telegraph reported.

Evidence from Australian Post 
showed the pharmacists had 
shipped 17 packages overseas 
between Feb and May 2019 either in 
his name or under BeanPharmaAus.

The tribunal was told that Young’s 
registration was cancelled by the 
Pharmacy Council of NSW in May 
2019, a month after he was let go by 
Minett’s Pharmacy in Chester Hill, 
where it was discovered that he had 
inappropriately removed stock from 
the store. 

However, the tribunal heard 
Young continued to work as a locum 

at another pharmacy in western 
Sydney after his registration was 
cancelled. 

The tribunal ruled that Young will 
not be able to review his registration 
suspension until Nov 2024 at the 
earliest.

“The cancellation of registration 
reflects the seriousness of Young’s 
professional misconduct (and) the 
potential harm to the health and 
safety of the public which he has 
caused,” the tribunal said.

“(The cancellation) will provide 
a deterrent to other pharmacists 
who may be tempted to misconduct 
themselves in the same or similar 
manner and will enhance the 
confidence of the public in the 
integrity of the profession of 
pharmacy.”

IT’S now become well known 
that one of the symptoms 
of COVID-19 can be a loss of 
smell, and that is now believed 
to in turn had a unexpected 
significant impact on reviews of 
scented candles.

US-based Harvard Univeristy 
student academic Kate Petrova 
noticed a tweet from someone 
noting that there were “angry 
ladies” all over the website of a 
company called Yankee Candle, 
reporting that none of their 
Thanksgiving deliveries had any 
smell at all.

She did some investigation, 
using customer reviews of the 
three most popular scented 
candles sold by Amazon and 
finding that for the three years 
to Jan 2020 the average rating 
of the products was 4.3 stars 
out of five.

However since the beginning 
of the COVID-19 period 
customer satisfaction with 
scented candles has been 
dropping, she said, with 
her analysis finding “since 
the beginning of this year, 
the proportion of reviews 
mentioning lack of scent grew 
from <2% in Jan to close to 6% 
in Nov”.

She said the results showed 
scented candles were an 
“unexpected victim of the 
COVID-19 pandemic”.

Dispensary 
Corner

Welcome to 
Pharmacy Daily’s 
weekly comment 
feature. This 
week’s contributor 
is Matt Boulter, 
Network Partner 
at TerryWhite Chemmart Marion 
Compounding, SA.

DAAs - the best customer 
loyalty program

TERRYWHITE Chemmart 
(TWC) has a proud history 
of providing safe, timely and 
reliable customer focused 
medicine packaging and quality 
use of medicines to our local 
communities.And with direct 
support now provided through 
the TWC Dispensary Excellence 
Program, it is now even easier to 
identify the value of DAAs under 
the new community pharmacy 
agreement.     

For our patients, a DAA provides 
a consistent, convenient, and safe 
way of managing their medications 
around their lifestyle.  

For our pharmacy, a DAA patient 
allows us to truly know them as 
a regular customer. Not only do 
we own their script business (with 
what should be 100% adherence) 
but we own their health care needs 
and the opportunity to provide 
additional health services such 
as flu vaccinations, MedsChecks, 
Blood Pressure checks and so much 
more. It makes our role as ‘experts 
in care’ that much stronger. 

Regular visitation by a DAA 
patient also presents us with a 
greater opportunity for retail 
engagement through the TWC 
Rewards program.  What else ties 
script loyalty, clinical services, and 
retail together as well as a DAA?  

The ultimate value of a DAA 
is loyalty which provides clear 
commercial benefits for my 
pharmacy but more importantly 
the health benefits of our 
customers. To find out more about 
how TWC can help you be a health 
leader, click here.

Weekly 
Comment
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NEW

Offer 1

Order 6 assorted and  
receive 15% off your  
skin sensitive order! 

Offer 2

Order 12 assorted and  
receive 20% off your  
skin sensitive order! 

Fixomull® skin sensitive

Size Items per Unit Symbion PDE SIgma PDE API PDE CHS PDE

2m x 10cm Box/1 Roll 630349 314187 47639 374380

5m x 5cm Box/1 Roll 630373 314146 47638 374375

Leukoplast® skin sensitive

Size Items per Unit Symbion PDE SIgma PDE API PDE CHS PDE

1.25cm x 2.6m  
(Snap spool) 1 Roll 645141 320507 50403 375215

2.5cm x 2.6m  
(Snap spool) 1 Roll 645192 320499 50402 375210

Leukomed® T plus skin sensitive

Size Items per Unit Symbion PDE SIgma PDE API PDE CH2

5cm x 7.2cm 5 Dressings/Box 677035 970053 - 2513993

8cm x 10cm 5 Dressings/Box 677051 970061 - 2513985

an Essity brand
Leukoplast®,


