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Today's issue of PD

Pharmacy Daily today

features two pages of
news, plus a full page from
TerryWhite Chemmart.

Armed pharmacy
bandit arrested

QUEENSLAND Police have
arrested a 25-year-old man
suspected of robbing an
Ipswich pharmacy on Sun night.

Staff at the Goodna Day
and Night Pharmacy were
threatened by a syringe
wielding masked bandit.

The thief is alleged to have
stolen a quantity of drugs
before fleeing the scene.

The suspect was arrested a
short time later and charged
on two counts of armed
robbery, and possessing
dangerous drugs.

Staff were reportedly shaken
by the incident.
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Ex Senator warned over drug push

FORMER Federal Senator, David
Leyonhjelm, has been warned he
could face criminal and civil charges
relating to claims made online
about the use of ivermectin to
prevent or treat COVID-19.

In a direction about
advertisements issued by the
Therapeutic Goods Administration
(TGA) on Fri, the ex-Liberal
Democratic Party Senator was
ordered to “cease all advertising
of therapeutic goods containing
the active ingredient ivermectin,
including but not limited to
advertising on your profile on the
Twitter website...” and to “cease
making claims or representations in
advertisements for any therapeutic
goods that those goods have any
effect on COVID-19 (including that
said therapeutic goods are capable
of preventing, treating or alleviating
COVID-19)".

Leyonhjelm was ordered to
comply with the direction by
midday on Sat 06 Feb, and to email
evidence to the TGA by that time.
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The TGA direction noted that on
02 Feb, Leyonhjelm had posted,
“in several countries, ivermectin
is being used to treat COVID. For
those who want some, this horse
product is probably the most
economical source. Enough to
treat the street too”, to his Twitter
account accompanied by a picture
of the veterinary medicine.

A subsequent investigation by the
TGA found the post contravened
the Therapeutic Goods Act.

A delegate of the Department of
Health Secretary, sent a letter on 04
Feb to Leyonhjelm requesting that
he remove the post, and warning
the TGA could take enforcement
action if he failed to comply.

The letter was followed up by a
phone call from the Advertising
Compliance and Investigations
Assistant Director on 05 Feb
requesting the immediate removal
of the post.

Leyonhjelm requested to have
the letter re-sent, which promoted
him to post, “the TGA (following
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a complaint from some snivelling
toad) has written to say I'm
promoting the human use of an
animal product. Promoting? Which
part of ‘for those who want some’
did they miss? Also, every horse
owner in the country knows this”,
alongside the original post.

Leyonhjelm appears to have
removed the posts from his Twitter
account.

ONLINE STORES ARENT ALL
ABOUT SELLING ONLINE

Yes, you read that right. No, it's not a typo,
or a trick, or clickbait. It’s just our simple

philosophy when it comes to making digital
channels work for pharmacies.

Interested in empowering the retail arm of
your brick-and-mortar pharmacy?

Click here to learn how
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THE coronavirus pandemic has
had widespread effects across
the global economy - and a new
survey conducted in Ireland

has confirmed it's also having

a major impact on personal
hygiene.

The poll conducted on
behalf of RTE News has found
a significant decline in the
sale of a range of products
normally considered to be vital
for the normal functioning of
polite society, including soap,
shampoo, razor blades and
antiperspirants for men.

Also down are sales of
cosmetics, hairspray and lipstick
- but Irish women appear to still
be pampering themselves, with
luxury bathing products surging
to record levels of demand.

A potential obesity crisis
also looks to be in the offing,
with the figures indicating a
surge in junk food and snack
consumption, including a major
bump in demand for chips and
a 40% increase in sales of ice
cream - despite Ireland’s current
wintry weather conditions.

Home baking of comfort food
is also popular, with sales of
flour double the levels in 2019.

And understandably the
pandemic has taken its toll
on mental health, with a
30% increase in prescriptions
for depression, anxiety and
insomnia.

The news about the demand
for some personal hygiene
products has seen Pharmacy
Daily's resident Irishman raise
significant concerns about the
availability of his favourite self-
tanning lotion.

Tue 9th February 2021

Plan for the future crisis

GOVERNING bodies and
professional agencies should come
together to provide a forum for
community pharmacists to safely
discuss the emotional and social
challenges they faced during
2020’s bushfire and COVID-19
crises, researchers believe.

The authors of a paper published
in the International Journal of
Pharmacy Practice reported
that “despite a global pandemic
following a season of extraordinary
bushfires, it has barely been
acknowledged that community
pharmacy staff are one of the
highest risk groups for long-term
psychological impacts”.

They noted that Australian
pharmacists had to adjust to rapid

changes in their workload and
workflow throughout the crises,
which they reported “can result in
increased anxiety and stress”.

The authors said there was a
need to implement change and
train primary care staff to ensure
that “regardless of their setting all
frontline health workers will not
be caught out again”.

“Pharmacy staff are essential
workers and it is important to
ensure that they maintain their
mental health and wellbeing so
that they can continue their vital
role as the medication experts
and provide essential professional
services to their communities,”
they said.

CLICK HERE to read the paper.

APP super early bird rego extended

PHARMACISTS planning to
attend this year’s Australian
Pharmacy Professional
Conference (APP) will be able
to access super early bird
registration rates until 22 Feb.

APP Chair and former
Pharmacy Guild of Australia
National President, Kos Sclavos,
announced a two-week

extension of the super early bird
special offer.

The event is scheduled to take
place from 20 to 23 May at the
Gold Coast Convention and
Exhibition Centre, with Sclavos
confirming registration includes
flexible terms and conditions
which provide a 100% refund in
the event of border closures.
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Win with AzclearAction

Everyday this week Pharmacy Daily & e

Azclear Action are giving away an Azclear :

Action pack valued at RRP $70.00. E [ ] \"
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The Azclear Action range helps to manage

acne prone skin, while also being kind to e e
skin. The gentle products for acne-prone AZC L[/}R
actuon

skin have been formulated without colours
and fragrances to help lower the chance of
irritation while they get to work cleansing
and helping to hydrate and soothe dry

and tight skin. To learn more, click HERE.

To win be the first person to send the correct answer to comp@pharmacydaily.com.au

KEEP UP TO DATE.
ORDER YOUR 2021
EDITION NOW!
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AUSTRALIAN MEDICINES HANDBOOK

Guild

Update

Business Plan
Competition

THE 14th National Student
Business Plan Competition is
now underway — testing the
flair and entrepreneurship of
students preparing for a career
in community pharmacy.

The Pharmacy Guild of
Australia’s 2021 competition
was launched during the
Annual NAPSA Congress; this
year presented in a virtual
format due to COVID-19.

The Guild hosted the “Where
are they now?” panel session,
which highlighted the career
journeys of four previous
winners of the competition.

Each of the panellists praised
the competition for providing
them with the networking
opportunities, knowledge and
insight to grow their business
acumen and develop their
pharmacy management skills.

Each of the past winners has
enjoyed career opportunities
across Australia. From the
beaches of the Whitsundays
to the paddocks of rural
Victoria, the competition
winners are driving local health
outcomes and achieving their
management and ownership
goals.

The competition, which
commenced in 2006, has
been designed to encourage
innovation among pharmacy
students who will be the
future owners of Australian
and New Zealand community
pharmacies.

The competition guidelines
and webpage were also
launched at the congress.

Pharmacy

www.pharmacydaily.com.au

Pharmacy Daily is part of the Stedman
Business Publishing Group family

of publications.

Pharmacy Daily is Australia’s
favourite pharmacy industry
publication.

EDITORIAL

Editor in Chief and Publisher — Bruce Piper
Editor — Nicholas O’Donoghue
Contributors — Adam Bishop, Myles

info@pharmacydaily.com.au

ADVERTISING AND MARKETING
Sean Harrigan, Hoda Alzubaidi
advertising@pharmacydaily.com.au

BUSINESS MANAGER
Jenny Piper
accounts@pharmacydaily.com.au

Sign up free at

matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.

Suite 1, Level 2, 64 Talavera Rd
Macquarie Park NSW 2113 Australia

PO Box 1010 Epping NSW 1710 Australia
Tel: 1300 799 220 (+61 2 8007 6760)

www.pharmacydaily.com.au

Travel Daily
&C RUISE

WEEKLY

Travel &Cruise

Wéekly

travelBulletin

care has been taken in the preparation of the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the .K A

Pharmacy Daily is a publication of Pharmacy Daily Pty Ltd ABN 97 124 094 604. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every

business events news

info@pharmacydaily.com.au

1300 799 220

www.pharmacydaily.com.au

page 2



https://bpgclick.com/pd?c=193&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=mailto:info@pharmacydaily.com.au
https://bpgclick.com/pd?c=97&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=http://www.pharmacydaily.com.au
https://bpgclick.com/pd?c=195&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=http://businesseventsnews.com.au
https://bpgclick.com/pd?c=133&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=http://www.travelbulletin.com.au
https://bpgclick.com/pd?c=193&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=mailto:info@pharmacydaily.com.au
https://bpgclick.com/pd?c=54&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=mailto:advertising@pharmacydaily.com.au
https://bpgclick.com/pd?c=9&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=mailto:accounts@pharmacydaily.com.au
https://bpgclick.com/pd?c=170&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=http://pharmacydaily.com.au/
https://bpgclick.com/pd?c=170&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=http://pharmacydaily.com.au/
https://bpgclick.com/pd?c=62&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=http://www.traveldaily.com.au/
https://bpgclick.com/pd?c=24&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=https://www.guild.org.au/news-events/guild-awards/national-student-business-plan-competition
https://bpgclick.com/pd?c=170&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=http://pharmacydaily.com.au/
https://bpgclick.com/pd?c=48&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=https://shop.amh.net.au/products/books/2021
https://bpgclick.com/pd?c=121&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=https://www.azclearskin.com/au/en/products.html
https://bpgclick.com/pd?c=121&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=https://www.azclearskin.com/au/en/products.html
https://bpgclick.com/pd?c=196&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=mailto:comp@pharmacydaily.com.au
https://bpgclick.com/pd?c=4&utm_source=pharmacydaily&utm_medium=newsletter&utm_campaign=PD090221&u=https://academic.oup.com/ijpp/advance-article/doi/10.1093/ijpp/riaa020/6124583#.YCHOhKBPD8c.twitter

Join the leading pharmacy
brand for vaccinations.

In 2020, TerryWhite Chemmart pharmacists
delivered over 550,000 flu vaccinations.
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To find out more:

Richard Jensch (QLD, SA, NT) Fiona McKenzie (NSW, ACT, WA) ‘ Peter O'Brien (VIC, TAS)
0401 560712 0437 599 920 0427 352 902

For any sale or business opportunities, contact: Terr Whi te

Bruce Fargher: 0427 990 152 ‘ Anthony White: 0418 737 619 Chemmart.
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