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NSW and Vic look to boost flu vax

HEALTH officials in NSW and
Victoria are looking at measures
to boost uptake of influenza
vaccines following the Queensland
Government’s decision to fund free
vaccination services earlier this
week (PD 24 May).

Pharmacy Guild of Australia
Victorian Branch President,
Anthony Tassone, told Pharmacy
Daily, that the organisation was
in discussions with the State
Government about how they
could work together to improve
vaccination rates, as flu case
numbers rise.

“Whether it is a model similar
to that announced in Queensland
earlier this week, or a re-purposing
of enhancement grants that
were offered by the Victorian
Government in late 2021 and early
2022 for the COVID-19 vaccination
roll-out, there are options that can
be considered,” Tassone said.

“The Victorian Department
of Health and Government are
monitoring the situation closely and

are consulting with stakeholders
around potential measures that
can be considered to encourage
the public to come forward for a flu
vaccination.

“The Guild believes there is
not only an opportunity for the
Victorian and Federal Governments
in the 2022 flu season to engage
with community pharmacy but
beyond in future seasons.

“Particularly funding pharmacies
to administer the flu vaccine to
patients eligible for the National
Immunisation Program (NIP) so
that they do not have to charge
an administration fee to patients,
because unlike general practice,
community pharmacies do not have
Medicare billing rights.”

The Guild’s NSW Branch has
also been in discussions with
State Health officials about the
possibility of pharmacies playing a
role supporting efforts to increase
the uptake of flu vaccinations,
amidst reports that NSW Health
may follow Queensland’s lead in

providing free shots to patients
who are not eligible for them
through the NIP.

In a statement released yesterday,
NSW Health Minister, Brad Hazzard,
reported that hospitals in the State
were “already seeing a surge in
influenza cases”.

“After two years of COVID, our
hospitals do not need the added
challenge of avoidable influenza,
when flu shots are readily available
at GPs and pharmacies,” he said.

“With almost no exposure to
flu these past two years, it is
imperative we all get a flu jab
to protect ourselves and the
community.”
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Available from Symbion, Sigma, APl and CH2.

For use when iron deficiency or iron deficiency anaemia has been diagnosed by your
doctor and a therapeutic iron supplement is recommended. Always read the label.
Follow the directions for use. If symptoms persist, worsen or change
unexpectedly, talk to your health professional. *Vitamin C has been
shown to enhance the absorption of iron when taken together.
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Today's issue of PD

Pharmacy Daily today

features three pages of news
plus a full page from Wizard
Pharmacy Services.

Building loyalty

WIZARD Pharmacy is
providing franchisees with a
complete business platform
that enables them to build
stronger connections with
their customers.

The group aims to build
consumer loyalty with its
Wizard Rewards program.

See page four for more.

New Sigma CFO

SIGMA Healthcare has
named Nigel Simonsz as its
new Chief Financial Officer
(CFO) from 29 Aug.

Simonsz will bring almost 30
years financial and commercial
experience to the role.

FRED PROTECT

24/7 monitoring and

response by an expert

Cybper Secu?‘/ity E Simply scan, update your 111
: stock count, and hit save

Operations Centre 4

Together we can®

Get protected today!
Call 1800 888 828

To find out more, talk to us today
help@minfos.com.au or 1300 887 418
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HEALTH

NEW LOOK SAME FORMULATION

Flordis Ellura’- Back In Stock

Clinically shown to help reduce the frequency of recurrent cystitis*

(HOT DEAL UP TO 50% MARGIN! |
Contact your local rep or call us on 1800 334 224

Always read the label and follow the directions for use.

Bianco L et al., JAm Geriatr Soc2012; 60:1180-1.
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BRITISH pharmacist, Shamil
Amin, is set to spend two years
at Her Majesty’s pleasure,
for diverting painkillers to an
aspiring “big time” drug dealer.

Amin supplied codeine-based
medicines to Daniel Tillyard, who
used the products to make a
highly potent opioid drink called
lean, with which he intended to
flood the streets of London.

However, the duo’s dreams
of making it big as the primary
suppliers of the drug in the
British capital came to a sudden
halt when police found text
messages between the pair
discussing deals, during a
separate investigation into illicit
drug dealers.

Amin, who worked as a
pharmacy manager in two
stores, pleaded guilty to
conspiracy to supply narcotics,
landing a two years in prison.
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COVID conflict factors here to stay

UNDERSTANDING the factors
fuelling conflict in community
pharmacy settings during the
COVID-19 pandemic will be key to
keeping staff safe going forward.

Researchers from Griffith
University reported that anxiety
caused by uncertainty about how
to manage the pandemic was a
factor making individuals more
confrontational, while changes
brought about by the crisis
had also negatively impacted
the mental health of pharmacy
workers.

In the study, published
in Research in Social and
Administrative Pharmacy, one
pharmacy owner noted that,
“under stress people don’t respond
well, so they take it out on the
people on the frontline, which
would be me and my staff”.

Another pharmacist told
researchers that “you find that
mentally, you’re drained out in
many ways because it takes energy

out of you to be able to deal with
the disappointment or frustration
or anger from customers... it makes
you feel as though you haven’t
done enough”.

While interactions with patients
were identified as sources of
conflict, frequent changes to
regulations around electronic
prescriptions and telehealth,
combined with having to manage
medicines shortages and
obligations imposed by franchise
groups, also added to pharmacy
workers’ stress levels.

“Whether due to the continued
presence of the COVID-19 pandemic
in the near future or the occurrence
of another high volatility situation
which changes the status quo and
function of society, the level of
conflict in community pharmacy
settings will likely escalate or remain
elevated compared to the past,” the
authors said.

“To ensure conflict does not
negatively affect the function and

practice of community pharmacy,
such as affecting the mental health
of staff, the nature of conflict needs
to be better understood.
“Understanding the nature of
conflict is critical to pharmacy
personnel to ensure experienced
conflicts do not harm staff or the
function of the pharmacy, but
instead act as a stepping-stone
for improving the function and
practice of community pharmacy,
especially during times of increased
disruption and conflict.”

NEW RANGE, NEW CODES M

FRESENIUS
KABI

caring for life

A QUICK GUIDE

Product Code Product Description CH2 Code Symbion Code CHS Code Sigma Code API Code

61000040 Glycoprep Orange 3x 70g | 2560108 946966 380240 10000820 70850
2560116 946958 380245

Go000n | capprrgerog | SEE | CE0 |G | Tone
(per sachet) (per sachet) (per sachet)

61000042 Picoprep Orange 2 x 20g 2560124 946915 380250 10000743 70854

61000043 Picoprep Orange 3 x 20g 2560132 946907 380255 10000726 70853

61000044 Picoprep Orange 50 x 20g | 2560079 946591 380260 10000774 70856

61000045 Prepkit Orange 2560141 946893 380265 10000958 70855

61000046 Glycoprep-O Kit 2560087 946885 380270 10000943 70851

61000047 Go Kit 2560095 946877 380280 10000914 70833

PBS Information: GLYCOPREP ORANGE, GLYCOPREP-Q KIT, PICOPREP ORANGE & PREPKIT ORANGE are not PBS listed.

BEFORE PRESCRIBING PLEASE REVIEW FULL PRODUCT INFORMATION HERE

Fresenius Kabi Australia Pty Limited, Level 2, 2 Woodland Way, Mount Kuring-gai NSW 2080 Australia. ABN: 39 109 383 593
P 1300 732 001 W www.fresenius-kabi.com/au/ Date of approval: May 2022 | PM2022.1359 | FKA098

Glycoprep-c Kit
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FOLLOW PHARMACY DAILY
ON LINKEDIN TO STAY
CONNECTED WITH THE LATEST

Unlocking 7CPA

WITH 100 days to go until
the return of Pharmacy
Connect, conference convenor,
Kos Sclavos, says the Sydney-
based event will look to help
pharmacy owners grasp the
opportunities created by the
Seventh Community Pharmacy
Agreement (7CPA).

CLICK HERE for more.

Dermal Therapy

and Pharmacy Daily

are this week giving away
a $50 Woolworths gift card

each day.

Dermal Therapy Lip Balm
enriched with Manuka Honey is
a highly concentrated formula
containing a synergistic blend
of ingredients designed to
heal and hydrate severely dry
and chapped lips, keeping
them smooth and healthy.
Enriched with MGO 400+
Manuka Honey providing

a healing, hydrating and
soothing effect.

Click to find the answer here

For your chance to win,
send the correct answer to
comp@pharmacydaily.com.au
=To view T &C's click here
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Swan floats pharmacist prescribing

ENABLING pharmacists to
prescribe antiviral medications
could be key to stemming
Australia’s rising COVID-19 death
toll, medic-turned-journalist, Dr
Normal Swan, believes.

Speaking on the ABC’s Coronacast
podcast last week, Swan said there
was a need to understand why
more than 40 Australians are dying
every day as a result of the virus.

“We need an intervention,” he
said.

“It’s just unacceptable that
we have this high level of daily
deaths, which in theory could
be preventable if we distributed
antivirals efficiently.

“Can you put pharmacists in the
field and allow pharmacists to
prescribe these [antivirals]?”

However, Swan noted “the
problem with that is that it’s

AL

complex prescribing”, with Paxlovid
(nirmatrelvir and ritonavir)

know to interact with some

critical medications and being
inappropriate for patients with
reduced kidney function, while
there are concerns about the safety
of Lagevrio (molnupiravir) “in
women of child-bearing age”.

Speaking during a Pharmacy
Guild of Australia, webinar earlier
this year (PD 08 Mar) Therapeutic
Goods Administration Head,

John Skerritt, did not rule out the
possibility that the two medications
could be down-scheduled to
Pharmacist-Only at some point.

“I had thought at one stage that
these might end up on Schedule 3,
because you could argue that with
appropriate recording and all that,
it could have sped-up access to
relevant patients,” he said.
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Oraplex Cold Sore Relief
Kiss cold sores goodbye! Oraplex Cold Sore Relief is a high potency

formula that reduces the severity, duration and frequency of cold sore

outbreaks. It works from the inside of the body to help relieve the
symptoms of cold sores.

Each Oraplex Cold Sore Relief tablet contains the following active
ingredients — lysine 625mg, vitamin C 250mg, citrus bioflavonoids
200mg, zinc amino acid chelate somg, vitamin B3 2omg, vitamin B6
10omg and astragalus somg.

Each active ingredient has an important role in relieving the symptoms

of cold sore outbreaks.

Supplier: Available from Symbion, Sigma & API . Contact your Clear
Sales representative on 1800 640 043 for special deals.

RRP: $11.51 (bottles of 30's)

Website: www.petrus.com.au for more information.
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“But you’ve got one drug with
a lot of drug-drug interactions,
another drug that impacts on liver
and kidney function, and you’ve got
drugs with significant pregnancy
and male contraception warnings.

“Those things all push them up
into S4 for scheduling criteria.”

Suppliers wanting to promote
products in this feature should email
newproducts@pharmacydaily.com.au
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Oraplex
. COLD SORE REI.IE

HIGH POTENCY FORMULA
VITH ADDED BlOFLAVONOIDS

30 Tablets »
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You’ll see an increase Iin
customer footfall & loyalty

INVENTORY
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SERVICES
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COMMUNITY
PARTNERSHIPS

BUSINESS
SYSTEMS

PEOPLE &
CULTURE

—e They’ll see you more often

A Wizard Pharmacy Franchise provides Our Wizard Rewards loyalty program,

a complete Business Platform that enables top tier partners and strong promotional
our franchisees to build stronger long program form a definitive competitive

term connections with their customers. advantage. We take care of your marketing,

Bespoke marketing solutions drive so you have more time to take care of

awareness and foot traffic, with significant your pharmacy team, customers, patients

BETTER
|- GET IN investment across a strong marketing mix. and most importantly - your family.
TOUCH

JENNY HALL | 0419 969 471 RACHAEL RUNNER | 0449 543 776

WA & EASTERN STATES SOUTH AUSTRALIA & NORTHERN TERRITORY

FIND OUT MORE HERE ®
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