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Pharmacy Daily today
features four pages of news,
including our Beauty &

Wellness feature, plus a full
page from Glucojel.

HealthcarelLink,

Locumate team up

ON-DEMAND workforce
aggregator Locumate.ai
has entered into a strategic
partnership with one of
Australia’s largest healthcare
platforms, HealthcarelLink, to
enhance access to on-demand
healthcare professionals
across the nation, starting with
pharmacy and expanding into
allied health.

The collaboration will connect
HealthcareLink’s network of
more than 300,000 healthcare
professionals to a single system
as the partners look to unify
the country’s fragmented
workforce landscape.

In the initial phase of the
partnership, vacant roles at
Locumate will be featured
on HealthcareLink’s job
board, expanding visibility
for pharmacy employers and
offering professionals a wider
range of work opportunities
across both platforms.

In addition, Locumate
employers will gain access
to HealthcarelLink’s bespoke
recruitment and hiring
solutions, providing hybrid and
flexible ways to attract and
engage top healthcare talent.
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ADVANCED Pharmacy Australia
(AdPha) has released the fifth
edition of Pharmacy Forecast
Australia (PFA25), taking a
look at emerging trends and
phenomena across mental health
care, advanced therapeutics, Al
use in healthcare and workforce
development.

Pharmacy leaders informed 42
recommendations, including calls
to strengthen workforce models
and recognition pathways, safely
manage rising technologies, and
embed sustainability and equity,
providing a ‘guiding light’ for the
profession at a pivotal juncture in
pharmacy and healthcare.

With almost two-thirds of
pharmacy leaders seeing an
expanded role for pharmacy
technicians, key recommendations
include empowering their growth
and extending legislative and
regulatory reform to recognise and
elevate the technician workforce.

Other recommendations included
supporting Australian-made
medicines to strengthen supply,
sustainability and resilience, and
combatting health misinformation
by embedding information literacy
and critical thinking in pharmacy
education and standards.

Peter Smart, Pharmacy Forecast
Advisory Committee Chair,
said this year’s analysis and
recommendations are among the
most comprehensive yet, with
the annual Forecast going “from
strength to strength”.

“It is a privilege to work with
data from the coalface that is so
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YOUR SELLING
STRATEGY?
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"Our obligation-free consultation and a selling strategy tailored to you
and your pharmacy can increase your chances of a successful sale. We
will guide you on the best time to sell, as well as any renovations,
financials, or stock clearance that may need to be amended or
completed to sell your pharmacy within the next 3 to 24 months."

Let’s shape your next chapter together!
Click here to have confidential chat or call us
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Vita-D Mini Tablets

Supports bone health,
muscle strength and

calcium absorption.

Available in 90’s and 250’s
Symbion, Sigma, APl & CH2

Always read the label and follow directions for use.

SO Lel Pharmacy forecast released

representative, from pharmacy
leaders of hospitals and health
services of all sizes, in regional and
metro areas across every state
and territory,” Smart said.

He highlighted a new chapter
in this year’s forecast which
explores pharmacy and healthcare
preparedness for events - such
as the COVID pandemic - that are
rare, unpredictable, significantly
disruptive and highly consequential.

“With PFA25 chapters also
exploring tangible impacts of the
climate emergency and the rapid
ascent of Al, the report provides
well-rounded and actionable
recommendations to ensure we are
ready,” Smart added.

President Associate Professor Tom
Simpson said the insights in PFA25
are crucial to supporting strategic
planning in pharmacy across
Australian hospitals and adjacent
care settings, and in conjunction
with AdPha’s upcoming workforce
insights report, will provide “the
most comprehensive view yet of
advanced pharmacy in Australia”.

PFA25 is available HERE. KB

HEALING CREAM
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Back the bid

GLUCOIEL has teamed up
with Netball Australia in its bid
for the game’s inclusion at the
Brisbane 2032 Olympics.

Your customers could win
beans and more - see p5.

Everyday
innovation for
pharmacies to

help you run
your business
more efficiently

Find out more at
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Vape byproducts highly toxic

A study has revealed
that two toxic chemicals
can form when propylene
glycol - the main
ingredient in most vape
fluids - is heated, and that
these compounds can
harm human lung cells.

While the two chemicals
- methylglyoxal and
acetaldehyde - are already |
known to be harmful
in other settings, their
impact during vaping has not been
well understood until now, said the
University of California researchers.

Using lab-grown human airway
tissue, the team exposed cells to
realistic levels of each compound
and monitored how the cells
responded.

Both chemicals disrupted
essential cell functions, but
methylglyoxal caused greater
damage at much lower
concentrations, in particular
relating to mitochondria.

“These changes are signs of stress
and injury that could contribute
to long-term health problems if
repeated during vaping,” said senior
author Professor Prue Talbot.

Acetaldehyde has received more
attention in the past because it
appears in higher amounts in
e-cigarette vapor and is a known
component of cigarette smoke
linked to lung disease, Professor
Talbot noted.

“However, our results suggest
that methylglyoxal may be even
more toxic to airway cells, despite
appearing in smaller quantities,”
she said.

Read the paper HERE.
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MEANWHILE, the Maldives has
become the first country in the
world to ban tobacco for an entire
generation, with new legislation
taking effect from last week.

Anyone born on or after 01 Jan
2007 is now banned from buying,
using or being sold cigarettes or
tobacco products in the country.

People born before the date
can still purchase tobacco and
cigarettes, but are banned from
smoking in a list of public places,
including workplaces, cinemas,
restaurants and public transport.

The country already has a full
ban on the import, sale and use
of e-cigarettes and vaping devices
for people of all ages, including
tourists, and anyone caught using
a vape can be fined 5,000 rufiyaa
(about A$500).

“Other countries have considered
or attempted a similar initiative,
including New Zealand, which
implemented a ban, then had it
repealed in 2023,” said a statement
from the Republic of Maldives’
Ministry of Health.

A Tobacco and Vapes Bill in the UK
is currently in the works and would
ban products for anyone born after
01 Jan 2009.

associated with Osteoarthritis

Ask your pharmacist about this product. Always read the label and follow the directions.
Read the warnings before purchase. Incorrect use could be harmful. MO70725aS31.0
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I'VE OWNED a community
pharmacy for nearly twenty
years, and | understand the
challenges of balancing everyday
operational tasks with providing
the quality time and care our
patients need and deserve.

Providing more services in
pharmacies means rethinking the
way we operate.

To allow time for patient
consultations and care, we need
to optimise workflow, adopt
automation and technology
where possible, and take a
whole-of-pharmacy approach -
upskilling all staff to understand
how additional services might
benefit patients.

This work enabled me to
maximise the vital role pharmacy
assistants play in identifying
patients who may benefit from
additional services, providing
initial information, and keeping
the team on track.

Mapping our workflow was a
crucial step.

It helped identify efficiencies
in how dose administration aids
were managed, and | invested
in a robot to handle packing and
checking across my pharmacies
using a hub-and-spoke model.

This optimised our dispensary
and freed up a significant amount
of pharmacist time to focus on
essential patient consultations
and interactions.

This was a massive investment,
but incredibly valuable.

Innovations in software and
technological solutions continue

Wanting to invest
in WA property?
Commercial, Industrial or
Residential?

Contact Paul Rowe
Your WA Buyers Agent.
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Scope in focus
Professor Trent Twomey

to evolve alongside our clinical
practice, enabling pharmacists
to improve their efficiency and
improve patients’ health outcomes.

Software like MedAdvisor
Solutions can provide personalised
patient communications, support
medication management,
improve adherence, and
streamline vaccination payments.

Using these systems effectively
means patients can receive more
comprehensive - and proactive -
consultations.

A simple example is that if a
patient visits the pharmacy for
their flu vaccination, you can
check whether they are up to
date on their other vaccines, like
shingles or measles.

Co-administering these vaccines
where it is clinically appropriate
makes the process much more
convenient for patients.

Automated reminders, online
consultation bookings, and app-
based payments all help reduce
administration while enhancing
the patient experience.

As community pharmacists
deliver more health services,
the complexity of this task has
increased, but getting it right
will unlock your team and your
pharmacy’s potential to deliver
more for your community.

Professor Trent Twomey is
the National President of the
Pharmacy Guild of Australia.

This column is part of a series
addressing issues around
expanded scope of practice - send
questions to scope@guild.org.au.

RELIEF

OSTEO PAIN RELIEF.
YOUR CHOICE, YOUR CONTROL.
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Editor’s Choice: Sustainable wipes that are kind to the planet and skin

KINE is an Australian
wellness brand offering 100%
biodegradable, dermatologically
tested body cloths that are gentle
on the skin and the environment.
The brand was launched in 2024
by South Australian entrepreneur

Mark Yates, a father who was
inspired to launch his own
business after realising that the
wipes he used while raising his
kids were often made offshore

and included hidden plastics and

products of uncertain origin.
Designed and locally

manufactured in South Australia,

Kine’s cloths are made from
renewable cellulose fibres,
and are certified flushable
and disperse rapidly in water,

No ordinary serum

NEW ingredient Volufiline is
beauty addicts’ latest obsession,
and now The Ordinary has created
anew serum, Volufiline 92% +
Pal-Isoleucine 1%, to restore lost
volume in areas like the under eyes,
temples, cheeks and smile lines.

According to the skincare brand,
it is The Ordinary’s first targeted
formula designed to address
volume loss.

making them suitable for use

in household p

lumbing and

septic systems.
The cloths are also infused
with nourishing ingredients that

(]
f
¥

soothe and hydrate the skin,
including chamomile, jojoba,
citric acid and vitamin E.

Click HERE to learn more
about Kine.

DB Cosmetics’ BB cream has the ultimate glow-up

DESIGNER Brands Cosmetics’
BB Cream has just undergone a
reformulation, with new packaging
and added SPF25 protection.

The skincare and make-up hybrid
is packed with hyaluronic acid,
vitamin C and niacinamide to offer
a healthy, luminous finish while
hydrating the skin.

“Our BB Cream has been one of
DB's best-selling products for over
ten years, so we wanted to take
everything our customers loved
and make it even better,” said Liz
Webster, Total Beauty Network
Chief Executive Officer.

“We've enhanced the skincare
benefits, added SPF25 and given it
a fresh, modern look.”

The BB Cream (RRP $22.99)
is available in four shades at

community pharmacies nationwide.

Merry must-haves

REAL Techniques has unveiled
its range of limited-edition festive
gift sets, ready to place under the
Christmas tree.

There is the Merry Must-Haves
kit ($47.99), featuring the Miracle
2-in-1 Powder Puff, Miracle
Complexion Sponge, Concealer
Brush, and Blush Brush.

The Cherry OnTop set ($54.99)
includes a cherry red collection of
four brushes: 106 Buffing Brush,
the 107 Expert Concealer Brush,
108 Setting Brush, and 109 Sheer
Radiance Fan.

Also included are two silicone
brush covers for clean and
convenient storage.

For a shine-free, flawless finish,
there is the Matte + Merry Puff Trio
($32.99), including the Mini Miracle
Concealer Sponge, Blurring Puff,
and Miracle 2-in-1 Powder Puff.

Meanwhile, the Mini
Marshmallow Puff Trio (RRP
$19.99) is ideal for creating a
seamless, blurred base for a wide
range of looks.

Want to feature on this page?

email advertising@pharmacydaily.com.au to find out more
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FOR those of us with the luxury
of not having to be on our feet all
day at work - which admittedly
would not include many
pharmacists - researchers have
discovered the ideal ratio for
sitting and standing at the desk.

The Griffith University-led
study recommended 30 minutes
sitting followed by 15 minutes
standing (30:15), suggesting
it could benefit all desk-based
workers by improving focus,
reducing stress and encouraging
regular movement patterns
throughout the day.

The study looked at the
effectiveness of a prescribed
30:15 sit-stand ratio compared
with participants’ own preferred
sit-stand ratio.

Participants were desk-based
workers who had experienced
lower back pain within the
month before the study and
already used a sit-stand desk.

Those using the 30:15 sit-stand
ratio showed greater reductions
in their worst lower back pain
than those using their own
personalised ratio.

“Both prescribed and self-
prescribed ratios were effective
at reducing lower back pain
after three months,” said study
lead Dr Charlotte Brakenridge.

“However, those using
the fixed ratio had greater
reductions in pain and reported
additional benefits such as
lowered levels of stress and
improved concentration.”

Dr Brakenridge also
commented that people found it
easier to stick to the fixed ratio
than their own random one.

What the social media

Kevin Christopher (pictured),
Advertising Compliance Manager
at Consumer Healthcare Products
(CHP) Australia, shares advice
on what responsible online and
social media advertising mean for
pharmacists.

Got an opinion or experience
to share? Let us know in up to
400 words via email to info@
pharmacydaily.com.au.

IN RECENT years, social media has
transformed how over-the-counter
therapeutic goods are advertised.

Platforms such as Facebook,
Instagram, TikTok, and YouTube
have become powerful tools for
promoting vitamins, skincare, and
medical devices.

This rise in digital advertising
reflects a shift in consumer
behaviour: people increasingly
seek health information online,
and social media enables
direct engagement through
influencers, sponsored posts, and
personalised content.

However, advertising therapeutic
goods on social media brings
significant regulatory responsibilities.

In Australia, such advertising is
governed by the Therapeutic Goods
Advertising Code, administered
by the Therapeutic Goods
Administration (TGA).

The Code ensures that
promotional material for
therapeutic goods is accurate,
balanced, and socially responsible,
protecting consumers from
misleading or harmful claims.

Under the Code, claims must align
with the entry in the Australian
Register of Therapeutic Goods
(ARTG), and advertisements must
not exploit fear, vulnerability, or
unrealistic expectations.

These standards apply equally to

AMH 2026 Pre Pub
BOOK NOW

traditional and social media.

For example, an influencer
posting an endorsement about a
supplement must include accurate
information, appropriate qualifiers,
and disclose any commercial
relationship with the brand.

Even user-generated content can
fall under the Code if a company
shares or endorses it.

And health professionals,
including pharmacists, have
additional obligations.

Pharmacists cannot provide
endorsements or testimonials
about therapeutic goods, either
directly or by implication.

This restriction extends to
liking, sharing, or reposting social
media content that promotes
specific products.

They must also ensure that
when advertising or discussing
their professional services
online, they do not inadvertently
advertise or endorse particular
therapeutic goods.

Maintaining a clear separation
between professional advice and
product promotion is essential
to uphold both the Code and
professional ethics.

As social media continues to
dominate the marketing landscape,
understanding and adhering to
the Therapeutic Goods Advertising
Code is vital for all businesses and

ad code means for you

professionals in the health and
wellness sector.

Responsible advertising not
only protects consumers but also
builds trust and credibility in a
competitive market.

AdCheck is an independent
compliance service by CHP
Australia that helps advertisers
navigate the Code.

For a limited time, AdCheck
is giving Pharmacy Daily
readers who sign up for more
consumer healthcare advertising
insights a free copy of CHP
Australia’s Digital & Social Media
Advertising Guidelines.

Hypertension
doubles in kids

THE rate of children and
adolescents experiencing high
blood pressure worldwide
nearly doubled between 2000
and 2020, according to a new
meta-analysis published today.

The researchers looks at 96
studies involving almost half a
million children in 21 countries.

Approximately 3.2% of
children had hypertension in
2000, but this had increased
to more than 6.2% of children
and adolescents aged 18 and
under by 2020, with a further
8.2% having prehypertension.

Obesity is a substantial driver
of the increase in childhood
hypertension.

“This study underscores the
substantial and growing burden
of childhood hypertension
and the importance of early
identification, particularly
among adolescents and
children with overweight or
obesity,” the team concluded.

Read the study HERE.
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